| run a family travel blog built around honest
storytelling and practical guides for parents who
dream of adventure without losing their sanity (or
their savings). Every article is crafted with a strong
SEO strategy and backed by real-world experience,
helping families discover destinations, gear, and
stays that actually work with kids in tow.

Through affiliate partnerships, | connect my readers
with hotels, travel brands, and products that make
long-term family travel easier, more affordable, and
more memorable. My goal isn’t just traffic, it's
conversions that matter for both my audience and
the partners | collaborate with.

Beyond guides, | also create user-generated content
(UGC) for hotels and travel brands, providing
authentic, family-focused stories and visuals that
resonate with real travellers and drive results.

@TravelVentureFour888
Travelventurefour.com

contact@travelventurefour.

com
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WEBSITE

» United ~States: 33%

e United Kindom: 21%

e Australia & Canada: 21%
e Ireland: 11%

[NSTAGRAM

United Kindom: 31.6%
United States: 16.3%
Italy: 14%

25-44: 718%

Female: 64%

Men: 36%

ABOUT MY AUDIENCE

BLOG/OTHER

My website is the core of my platform, reaching a highly targeted
audience of families actively planning trips. The maijority of readers
come from the US, UK, Australia, Canada, and Ireland, and they
engage with SEO-optimized guides that answer their biggest
questions about destinations, itineraries, family-friendly stays, and
budget tips. This makes my site a trusted planning resource and a
strong driver of bookings and affiliate conversions.

* %

[NSTAGRAM

Instagram is a growing channel where | share behind-the-scenes
family travel moments and snackable tips. While my main focus is
on the website, Instagram helps me connect in real time with
parents navigating the same chaos, adding a more personal layer
to the brand and expanding touchpoints with families.
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t's great to see the post live — thank
you so much for putting it all
together!

(S THE LEVELS
VOYAGEUR. 28"

the Best Suitcase for Long-Term
Family Travel?

We really appreciate your time and

currently living our dream of slow travel
through South and Central America. With a
passion for exploring new cultures and

s the LEVELS Voyageur 28" | S ot i X e effort on this collaboration, and look

the Best Suitcase for Long- B g =

Term Family Travel? N , 3 forward to more opportunities to

discovering what family travel really leoks
like beyond the glossy photos.

\ " it eV " - in : ’ 1

When LEVELB affered to send us a suitcase to review, we were knee-deep in Through this blog, we [Dad, Sean, and

chags: prepping for long-term travel with two kids, buried in packing cubes, and Mum, Tania) share honest experiences, . ’ W O r O e e r I I l e u u r e
very much a backpack-first kind of fomily. But something about the LEVELS practical tips, and family-friendly itineraries g ¢
Voyageur 28" caught our eye, the sleek shell, the "please don't crack at N . . s

baggage claim® promise, and a colour that didn't scream “dad bought this at
the TkManx." (Usually overly flowery) So, we had a mess around with it.

to help inspire and support your awn
adventures abroad,

- Level8

LEVELS

we're a famnilly of four from Derbyshire, UK,
currently living our dreamn of slow travel
through South and Central America, With a

creating meaningful family memaries, 3 . 2

Baselang Review (2025): e e R o , = \“
Why I'm Betting 60 Pk e ‘ Gy

Mornings on It efsmemtentaton , & I 0

like beyond the glossy photos 1 v‘ O
After years of stop-start Spanish learning, | decided 2025 was the year I'd finally Through this blog, we (Dad, Sean, and v N i .
2 N

passion for exploring new cultures and 7 i * ‘

commit, No more dabbling. Mo more Duclingo guilt, Just 11 Spanish lessons, Mum, Tania) share honest experiences,
dally. This is my experience using Baselang for an intensive two-month sprint, practical tips, and family-friendly itineraries
with honest thoughts on how it stacks up today. to help inspire and support your own

adventures abroad.




Some of my shots

PHOTO LICENSING

PHOTO
LICENCE
PACKAGE

$1000

This will be for 10 images
of your choosing

Unlimited usage license: social
media, website, decks, reports,
paid ads




Sponsored Blog Post  $350

Product / Affiliate $150
Inclusion
Banner $100

Newsletter Mention

$75
3 Custom Designed

pins

*custom packages, content
licensing and exclusivity can
be discussed, also note
banner placement is per
month*

RATES & PACKAGES

ESOENTIAL PREMIULM 5L
VISIBILITY FVERGREEN [IMPACI
PACKAGE PACKAGE PACKAGE

$499 $1199 $2250

 1Blog e 3 blogs e 5 blogs
e 1 Newsletter e 1 affiliate/product e 3 affiliate/product

e 3 pins inclusion inclusion
e |1 Newsletter e 2 Newsletters

e 9 pins e |1 Banner placement
e 15 pins

packages = discounted bundles

. @TravelVentureFour888
NEXT STEPS Travelventurefour.com W/W

contact@travelventurefour.com
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